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ACCOUNTING AND FINANCE 

Innkeeping And The Computer. An introductory discuss- 
Ton of the use and potential of computers in the 
accommodations field. Jun. p. 25 

Ibid. Part II. In the second installment in the ser- 


Tes two systems in use by groups of hotels are des- 
cribed. Aug. p. 27 


ADVERTISING 


Profitable Food And Beverage Merchandising: Advertising. 
Part V of a series discusses ways to select and use 
advertising media. Jan. p. 25 

Advertising In Magazines And Papers. The audience of 
particular publications may represent the exact market 
the innkeeper wants to reach. Advertising expendi- 


tures can be used wisely if campaign objectives are 
carefully thought out. Aug. p. 31 


AUTHORS 

Crumb, Charles V. Mar. Pp. 22 

Kelty, John A. Mar. p. 23 

Lappin, Martin A. Oct. p. 32 

Mahon, Bernard E. Apr. p. 3h, Jun. pe 33 
Preschley, Ruth Apr. Pp. 29 

Reuss, Henry S. Mar. Pp. 25 


Snyder, Jim Jan. Pp. 22 


CONVENTIONS, ASSOCIATIONS 


Hotel Sales Management Association Names Martin Presi- 
dent. "Sales Jadenent® was the theme of the annual con- 
vention in San Francisco of the HSMA. Jan. p. 20 

NRA Program Of Events. Roster of workshop sessions, 
meetings and social events scheduled for the annual 
NRA convention May 19-23 in Chicago. May p. 29 


NRA Exhibit Preview. Some of the new or improved 
products to shown by a few of the 1,700 exhibitors 
at the NRA convention. May p. 31 





National Hotel And Motel Exposstien Program.Agenda of 
seminars and workshops sc ule or the annual event 
in New York's Coliseum. Oct. p. 21 


How To See The Show. Veteran show-goer and business 
executive Martin Lappin suggests ways to make 
attendance at the New York exposition profitable. 
Oct. p. 32 


AH&MA To Preview '70s. Problems and trends to be ex- 
pected in the ne ecade form the theme of the 
association's annual convention in Denver December 5-7. 
Nove Pe 29 


DESIGN AND DECOR 


The A-B-C's Of Meeting Room Space Planning. Suggest- 
ions for making flexible meeting room set-ups that 


allow switches from one arrangement to another with 
minimum effort. Mar. p. 20 


Guest Rooms '68. Preview of two guest rooms--a con- 
temporary and a traditional--to be shown at the NRA 
show in Chicago. The rooms are furnished with merchan- 
dise readily available in the market. May p. 26 


1969 Rooms Of Tomorrow. New ideas for the hotel & mo- 


el industry w be featured at the National Hotel and 
Motel Exposition. Oct. p. 23 


Designs For Dining. Richard Himmel, A.I.D., designed a 
group of food service rooms in the Napoleonic style, 
featured at the National Hotel and Motel Exposition. 
Oct. Pe 29 


ENGINEERING AND MAINTENANCE 


Moisture In Bathrooms. AH&MA reply to member's in- 
quiry. Aug. p. 


Calking Material For Parking Deck. AH%MA reply to 

sanberts inquiry. Sep. Pp. tr 

Cleaner For Dirty Grout In Tiles. AH&%MA reply to mem- 
r's inquiry. CP. De 

Noise Control For Doors. AH&MA reply to member's in- 

quiry. Oct. p. 

A Room For All Seasons. New-style through-the-wall 

air-conditioning units offer complete environmental 


control at guests' fingertips, aid innkeepers' efforts 
to merchandise rooms year ‘round. Nov. p. 22 


FIXTURES AND EQUIPMENT 


"Disappearing" Beds Work Sales es: New York's Sher- 
aton-Atlantic had an idea that turns tourist and family 
accommodations into instant convention and showroom 
space. Apr. p. 32 


"Instant Room Service". An electronic unit that pro- 
vides extra convenience for guests in their rooms; 
described as in use in Puerto Rico's San Jeronimo Hil- 


ton. May p. 23 


Crystal Ball For A Ballroom. AH&MA reply to member's 
nquirye Auge Pp. 





Replacing Obsolete Telephone Sets. AH&MA reply to mem- 
ber'’s inquiry. Aug. p. 15 

Washable Kitchen Carpeting. AH&MA reply to member's 
Inquiry. Aug. Pp. 15 


FOOD AND BEVERAGE 


Profitable Food And Beverage Merchandising: Advertising. 
art a series discusses ways to select and use ad- 

vertising media. Jan. p. 25 

Ibid.: Merchandising With Service. Concluding install- 
ment in the series tells how basic styles of service 
and product presentation can be used to round out the 
comprehensive merchandising program. Apr. Pp. 27 


Middle East Merchandising. Ruth Preschley reports on 
some ideas in use in foot and beverage operations in 
Middle East hotels. Apr. p. 29 

Success Story An American Chef. An American-born and 
-trained chef, Joseph Muggeo, creates a successful 
cuisine for a discriminating New York market. Jun. p.22 
Beer. Effective merchandising techniques can produce 


profits in the sale of beers and ales; a checklist, 
with suggestions for selling. Jul. p. 25 


Imported Draft Beers Offer Profits. Impirted draft 
beer, with its quality image and high profit, is making 
a comeback. Jul. p. 27 

"Bierstube" Helps Sell Sunday apopee Cincinnati's Car- 
rousel Inn makes a good thing o er parties where Sun- 
day sales of liquor are prohibited. Jul. p. 29 

How Buffet Items Help Merchandise Beer. Suggestions 

for quick and sopealing snacks which help produce good 


beer profits. Jul. p. 30 


Productivity Of Cooks. AH&MA reply to member's inquiry. 
CUe De 10 


Designs For Dining. Richard Himmel, A.I.D., designed a 
group of food-service rooms in the Napoleonic style, 
featured at the National Hotel and Motel Exposition. 
Oct. pe 29 





Memo To The Chef. Recipe for a distinctive dish creat- 
ed by Chef Fred W. Miyake of Honolulu's Princess Kaiu- 
lani Hotel. Oct. p. 58 


Holiday Beverage Merchandising. Knott Hotels capital- 
ize on Opportunities for holiday profits with a sound 

beverage merchandising program. Dec. p. 19 

More Beverage Merchandising Tools. Some new products 

with potential for saxtaliing beverage sales. Dec. 


pe 21 


HOUSEKEEPING, SANITATION 


Laundering Of No-Iron Sheets. AH&MA reply to member's 
inquiry. Aug. p. 15 


Jane Van Ness' Notebook. An experienced hotel house- 
keeper makes some practical housekeeping suzgestions. 


Oct. pe 7 


INSURANCE 


Insurance Cost Reduction For Innkeepers, Part I. 
Bernard E. Mahon, experienced in the financial manage- 
ment of hotels & motels, tells what innkeepers can do 
to effect savings in insurance costs. Apr. p. 3h 


Ibid. Part II. Jun. p. 33 


Bur And Theft Insurance. AH&MA reply to member's 
nquiry. Aug. Pp. 


LAYOUT, CONSTRUCTION 


Something Old Becomes Something New. Step by step 
Story of the conversion of Wisconsin's out-of-date 
Racine Hotel to a modern competitive motor inn. Oct. 
p- 34 


MARKETING, MERCHANDISING 


Profitable Food And Beverage Merchandising: Advertising. 
Part V of a series discusses ways to select and use 


advertising media. Jan. p. 25 


More Than Just A Pretty Face. Disneyland Hotel makes a 
successfu i or convention and group business, atop 
its tourist trade. Mar. p. 18 


Getting More Of The Industrial Seminar Market. Charles 
« Crumb outlines services required by the thousands of 
U.S. companies that hold seminar-type rather than soc- 


ially-oriented meetings, suggesting ways their business 
can be profitably obtained. Mar. p. 22 


Prospects You Overlook. Suggestions by John Kelty for 
making each guest at a meeting or convention into a 
potential customer for return engagements. Mar. p. 23 


Garnering The Greeks. Rundown of facilities sorority 
and fraternity groups require for convention accommoda- 


tions. Mar. p. 2h 


Food And agrerage Merchandising: Service Styles. Sixth 
and concluding installment in a series tells how basic 
styles of service and presentation of product can be 


used to round out a comprehensive food and beverage 
merchandising program. Apr. Pp. 27 


"Instant Room Service". An electronic mit that pro- 
Vides extra convenience for guests in their rooms; 
described as ir use in Puerto Rico's San Jeronimo Hil- 
ton. May p. 23 


Hotel Roanoke Plans A News Event. Celebrating a mill- 
Ton-dollar refurbishing program and its 85th birthday, 
the famous Virginia hotel created unusual noteworthy 
happenings. Jun. pe. 30 


Promotions Designed To Fill Sahara's New Space Center. 
Some imaginative speci promotions have been develop- 
ed by the Las Vegas hotel's advertising-promotion team. 
Sep. p. 25 


What To Do About The Off-Season. Florida's Dupont Plaza 
discovers a source of off-season business in special 


markets. Sep. p. 30 





Attitudes And Preferences Of Hotel And Motel Customers. 
A new study of travelers suggests what guests like and 
dislike. Oct. p. 36 


Kids' Credit Cards Make A Big Hit. Howard Johnson's 
Red Coach Grills build good will with free birthday 
dinners for young customers. Oct. p. 38 

A Room For All Seasons. New-style through-the-wall 
air-conditioning units offer complete environmental 


control at guests' fingertips, aid innkeepers' efforts 
to merchandise rooms year 'round. Nov. p. 22 


MISCELLANEOUS 


Europe's New Motor Hotels. Esso is creating a chain of 
motor hotels in sever uropean countries to offer com- 
fortable accommodations to the motorist. Jan. p. 29 
payers Directory. Companies, products, brand names, 
referral and franchise organizations, associations, con- 
sultants, architects, designers, schools, etc. are 
listed for easy reference. Feb. p. 27 


Bumper Stickers To Promote Business. AH&MA reply to 
== =4- Inquiry. sep. p. Uv 

License Agreenent For Live Music. AH&MA reply to mem- 
er's inquiry. Oct. p. 


Renaissance Of The Reunion. Suggestions for appealing 
o the reunioning vacationists. Oct. p. 75 


OBITUARIES 

Allenberg, Abe Oct. p. 66 
Anderson, Carl D. Nov. p. 52 
Aymar, Reynold A. May p. 7 
Barnes, Albert Apr. p. 26 

Bell, Edward Bryce Sep. p. 18 
Briggs, Thomas H., Jr. Oct. p. 86 


Burgos, Frank Apr. p. 26 


Donahue, John A. Oct. p. 86 


Dosmar, Heinz Oct. p. 86 

Duff, John M. May p. 47 

Ellis, Frank R. Sep. p. 8 
Elsaesser, Anthony C. Oct. p. 86 
Epstein, Julius Oct. p. 86 
Frauenheim, George M. May p. h7 
Goodman, Jess Oct. p. 86 
Hamilton, Jack Sep. p. 48 


Henkel, Walter Oct. p. 86 


Hoke, G. Bland Apr. Pp. 26 
Holley, Leonard H. Sep. p. 148 
Jones, Palmer Aug. Pp.» 38 
Kaskel, Alfred L. Sep. p. 8 
Martin, John Sep. p. 16 
Ocken, Mark J. May p. h7 
Peck, Max E. Jun. p. 60 
Powell, James M. Oct. Pp. 86 
Roussat, Jacques Dec. p. kl 
Russell, Bernie T. Nov. pe 52 
Shuck, E. S. Apres p. 26 
Smith, Carl Oct. p. 86 
Stensen, Otto J. Sep. p. hé 
Thurston, S. W. May p. 7 
Usher, William F. May p. 7 
Will, Eric W. May p. 7 
Willy, Felix Aug. p. 38 
Wilson, Ruby Lloyd Aug. p. 38 


Wilson, William J. Nov. p. 52 


PERSONNEL, SUPERVISION 


Who Is On Top: Richest Innkeepers. An exclusive H&MM 
report on wages and stockholdings of the best-paid 
executives in 13 leading hotel & motel chains. Nov. p. 
2h 

What The Industry Offers Recruits. A university sur- 
vey reveals salary inducements being offered its grad- 
uates in the hotel & motel industry. Nov. p. 28 


How To Make A Million Dollars. An interview with a 
young millionaire who has made a fortune by combining 
ambition with knowledge of the construction and inn- 
keeping fields. Nov. p. 26 


Instant IDs Aid Security At The Waldorf. On-the-spot 
TD cards have proved the answer to a tough security 


problem for New York's famous hotel. Des. p. 22 


TRAVEL AND TOURISM 


Travel Clubs: Bigger And Bolder. Eastern (Airlines) 
Travel Club suggests new ways to market guest rooms. 
Jim Snyder reports on the plan and how scine hotel and 
resort operators see its prospects. Jan. p. 22 


How We Can Close The "Travel Gap". A senior congress- 
man, Rep. Henry 5. Reuss, hopes to rally support for 
his "travel stamp" plan to boost travel sales and hotel 
& motel business at the same time. Mar. p. 25 
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